
Advertising Specifications



Advertising
•	 General - Horizontal

In advertising, the identity, consisting of the City’s flag logo, will provide the visual signature for 
the City of Durham. It should always be presented prominently and consistently, maximizing the 
visibility and building on its impact and recognition.

The City identity may only be used in full color or black when signing an advertisement as seen 
above. The logo must comply with color and typeface standards set forth in this manual. Align the 
left or right edge of the logo with text margins, the edges of photographs, or other predominant 
graphic elements in the advertisement whenever possible. The logo may also be centered in the 
lower portion of an ad.

The logo should never appear to be cramped against the bottom or side of a page or ad margin. 
The logo must be separated from surrounding text or other graphic elements by a minimum clear 
space equal to 2/3 of the height of the logo. This clear space, or area of non-encroachment, is 
identified as the “X” height. It is the minimum space required around all sides of the logo.

Please note this document is NOT actual size.

Ducidis et doluptiae in rae quae pore venis et aut la aut offic te estis aliqui dolest, coreius, sita velis 
sed et aut alitem as arum audit vene qui officipsa sit, consequam sedio il maio. To eos di con eos dis 
ium ut ut esequisIdessimpor suntinctati sed et, venimpedia vollitin posam ullabor aceatio torepro 
molorrum lant quat.

City of Durham
Litis quiat volenisinum exera dolenda ne rempos 
mi, culparum reptas dolentu sdanis.
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Advertising
•	 General - Vertical

In advertising, the identity, consisting of the City’s flag logo, will provide the visual signature for 
the City of Durham. It should always be presented prominently and consistently, maximizing the 
visibility and building on its impact and recognition.

The City identity may only be used in full color or black when signing an advertisement as seen 
above. The logo must comply with color and typeface standards set forth in this manual. Align the 
left or right edge of the logo with text margins, the edges of photographs, or other predominant 
graphic elements in the advertisement whenever possible. The logo may also be centered in the 
lower portion of an ad.

The logo should never appear to be cramped against the bottom or side of a page or ad margin. 
The logo must be separated from surrounding text or other graphic elements by a minimum clear 
space equal to 1/3 of the height of the logo. This clear space, or area of non-encroachment, is 
identified as the “X” height. It is the minimum space required around all sides of the logo.

Please note this document is NOT actual size.

Ducidis et doluptiae in rae quae pore venis et aut la aut offic te estis aliqui dolest, coreius, sita 
velis sed et aut alitem as arum audit vene qui officipsa sit, consequam sedio il maio. To eos di con 
eos dis ium ut ut esequisIdessimpor suntinctati sed et, venimpedia vollitin posam ullabor aceatio 
torepro molorrum lant quat. Molorerum reictor empelentem re eos dolorrovit imperia tioris dolorep 
erruptatem volupta tessimusdant lab incim sit alique volupta testibus dolupta tiatasp eligendit, sae 
volenes truptat ut quianda etur susandit esto estibusandam rendust 
voloria epedips apedio. Nequam, ommo moluptaerume et alibus 
molorer speria nobit, antet mos eossintur aut expedi tet experibus, 
suntota sinvendae. Lesequi di dis dolorepe pos idust, sit am, tem eos 
dolor aut et, oditatent laccull atempore, quas repre pra voluptatis aut 
am aut as veni officiis explacepuda expliquam volupiet fugitatqui officil 
iunt quibus volectem quae volectis adistion ex eiciis expe veliqui cupta 
dolor magnisc illaudit rem.

City of Durham
Litis quiat volenisinum exera dolenda ne rempos mi, culparum reptas 
dolentu sdanis.
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Advertising
•	 Department Lockup with Existing Logo

In advertising, the identity, consisting of the City’s flag logo, will provide the visual signature for 
the City of Durham. It should always be presented prominently and consistently, maximizing the 
visibility and building on its impact and recognition.

The City identity may only be used in full color when signing an advertisement as seen above. 
The logo must comply with color and typeface standards set forth in this manual. Align the left or 
right edge of the logo with text margins, the edges of photographs, or other predominant graphic 
elements in the advertisement whenever possible. The logo may also be centered in the lower 
portion of an ad.

The logo should never appear to be cramped against the bottom or side of a page or ad margin. 
The logo must be separated from surrounding text or other graphic elements by a minimum clear 
space equal to 1/3 of the height of the logo. This clear space, or area of non-encroachment, is 
identified as the “X” height. It is the minimum space required around all sides of the logo.

Please note this document is NOT actual size.

Ducidis et doluptiae in rae quae pore venis et aut la aut offic te estis aliqui dolest, coreius, sita 
velis sed et aut alitem as arum audit vene qui officipsa sit, consequam sedio il maio. To eos di 
con eos dis ium ut ut esequisIdessimpor suntinctati sed et, venimpedia vollitin posam ullabor 
aceatio torepro molorrum lant quat. Molorerum reictor empelentem re eos dolorrovit 
imperia tioris dolorep lab ui officil iunt quibus inum reictor empelentem re eos dolorrovit 
imperia tioris dolorep lab ui 
officil iunt quibus in rae quae 
pore v as arum audit vene qui 
officipsa sit, consequam sedio 
il maio.

City of 
Durham
Litis quiat volenisinum exera 
dolenda ne rempos mi, 
culparum ntu sdanis.
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